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Message from the President 
 

 
It has been my privilege to work as your President for the past two 

years. Thank you to all of our board members for your engagement 
with all areas of our Chamber work. 
 

We had a busy year at the Chamber. We moved to an annual 
membership model at the beginning of 2020 which had memberships 
prorated as they came due for the balance of 2020 to bring everyone 
to a January 1 due date. We knew that this would impact our 
membership revenues but were willing to experience “short-term pain 
for long-term gain”. Then COVID hit. The budget and operating plan 
we adopted last January had to be quickly revised. To manage our 
finances in an environment of total uncertainty led us to eliminate all 
event revenue and reduce our membership revenue expectations so 
that we could spend within our means.  

 
We became accredited with the Canadian Chamber until 2023. This was a time-consuming process as 
we ticked off all the boxes to achieve this goal. We are operating under the highest standards possible. It 
will be our new Board’s task to maintain this moving forward. 
 
We sold the building on Ellis Street and moved into the Pavilion next to the Peach. Diane negotiated 
excellent terms for our lease of those premises. We are in the process of setting up a Society to manage 
the proceeds from the sale of the building outside of the operations of the Chamber. This Society will 
have as its Directors the current President and 4 Past Presidents. 
 
We became more relevant through our Advocacy activities and were frequently asked to comment on 
issues by the media.  
 
In October we held our Business Excellence Awards as a hybrid event spanning three locations and 
keeping all pandemic restrictions in mind. This was the first live event that was held in Penticton since 
the pandemic began. Total Restoration Services stepped up to the plate, as they so often do, and 
became our Title Sponsor. 
 
We set our course for the next three years in strategic planning sessions held earlier this year. Our top 
three priorities are:  

1. Advocacy, to formalize the process and structure how we stay on top of current activities of 
importance to the members and communicate to the members the action and position of the 
Chamber. 

2. Connection and Communications, to become more relevant to our members as a rounded 
resource. 

3. Retain and Grow Membership, to continue to grow the membership and offer positive 
reinforcement for member retention. 
 

Finally, Diane and Terri have navigated the past year in a way that has set examples for other 
organizations. Thank you for your leadership and commitment to the Chamber and our business 
community. 
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The 2020/21 Team 
 

 

Board Members 
 

 Matthew Baran Ooknakane Friendship Centre 

 Spencer Brown Brown Benefits Agency Ltd. 

 Hanan Campbell Interior Law LLP 

 Colton Cheney Prospera Credit Union (Treasurer) 

 Nicole Clark Community Futures – Okanagan Similkameen (President) 

 Daryl Clarke Independent P.I.D.A 

 Dale Cory Penticton Vees 

 Jason Cox CIBC 

 Lyndie Hill Hoodoo Adventure Co. 

 Jonathan McGraw BDO Canada LLP (Treasurer) 

 Scott McKinney McKinney’s Wine Wagon 

 Paul McPhail McPhail Kilt Makers (Vice–President) 

 Joseph Seiler our Natural Edge Success Coaching 

 Lee Smith Kettle Valley Memorial 

 Marlene Trenholm Penticton Women in Business (Secretary) 

 

 

Staff 

 Diane Kereluk Executive Director 

 Terri Phillips Event Coordinator 
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Ambassadors 

 Bev Smith, St. John Ambulance 

 Pam Franks, Smooth Effects 

 Leigh Gosse, Aladdin Flooring Carpet One 

 Nita Khanal, OSNS Child & Youth Development Centre 

 Clarissa Lee, Grant Thornton LLP 

 Deb Lehune, TD Canada Trust 

 Scott McKinney, McKinney’s Wine Wagon 

 Joseph Seiler, Your Natural Edge Success Coaching Inc. 

 Victor Sprancis, Rotary of Penticton 

 Marlene Trenholm, Penticton Women in Business 

 Steven Theimer, IG Wealth Management 

 

Events Committee 

 Jo Charnock, Travel Penticton 

 Tracy Van Raes, Total Restoration Services 

 Amanda McPhail, McPhail Kilt Makers 

 Bev Smith, St. John Ambulance 

 Anita Petersen, Technica Systems 

 Kim Kirkham, Okanagan Falls Irrigation District 

 Sarah Tucker, Graphically Hip 

 

Education Committee 

 Cary Berger, WorkBC 

 Harpreet Sidhu, HEK Yeah Media 

 Joseph Seiler, Your Natural Edge Success Coaching Inc. 

 Marlene Trenholm, Penticton Women in Business 

 Steven Theimer, IG Wealth Management 
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2020 Accomplishments 
 

 

Advocacy 

Policy Forum 

A Policy Form was held on January 29, 2020 with invited members so the that we could: 

 Hear first-hand from our members about key issues that block them from achieving as much success as 
they believe is possible in their business or organization. Specifically, issues that result from government 
policies, bylaws and legislation – e.g., taxes, regulations, administrative red tape. 

 
 Identify policy issues that members of the Penticton Chamber believe are a priority and on which they 

would like to see the Chamber take action. 

 
 Grow our engagement with our members in our advocacy work. 

 
 Increase the knowledge base of our members to better understand how the Penticton Chamber can and 

does advocate on their behalf. 

 
 Generate clarity around policy resolutions for both the BC and the Canadian Chamber Annual Policy 

Sessions – a year-long process that involves collegial chambers in the valley, across BC and throughout 
Canada. 

 

Supporting Businesses 

Letters of support were written to: 

 
 To City Council, defer taxes and utilities without penalty. 
 To City Council, BC Housing supporting facility review of existing housing. 

 To the Province supporting city funding for -  Climate Change Mitigation—CleanBC Communities Fund 
 To the Province supporting Top Flight’s extended lease for 10 years. 

 
    Surveys were sent to businesses seeking their opinion on important issues such as: 
 

 Support needed when COVID hit 
 Spiller Road 

 Value for their membership 
 

All Candidate Forum 

October 24 we partnered with JCI Penticton and HEK Yeah Media to a host 2020 Provincial Election Forum. We 

were joined by all four candidates in the Penticton and area riding and questions were submitted in advance by our 

business community.  We had over 65 join us virtually, and our post event video has had over 1,800 views. 
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Awareness & Growth through Partnerships 

 

Ok We Got This 

10 Chambers across the Okanagan got together to create a strong message that Chambers’ play a critical support role 
for local communities, businesses and not-for-profits now and well into the future. It is the goal that government lead- 
ers along with other agencies overseeing economic development in our local areas in the valley will join this broad 

coalition to build the collaborative approach under the rallying cry of OK, we got this. OK We Got This officially launched 
Wednesday April 22 at 2:30 regionally by way of press release. A logo and message was adopted.  Each Chamber 
promoted OK We Got This message on their website with similar layouts in addition to one general Facebook page that 
all Chambers shared.  Facebook.com\OKwegotthis. 

 

Strategic Partnership 

Prior to COVID, regular meetings were held for the purpose of sharing information, working on common challenges, 

and sharing updates.  These partners include: 

Travel Penticton—DPA— OK We Got This—Community Futures—Penticton Economic Development 

Penticton Airport— PIDA— Valley Wide Policy Alliance— RCMP 
 

Community Partnership 

The Penticton Chamber forged partnerships with organizations that benefit our business community. 

JCI Penticton— Penticton in Women in Business—Women’s Enterprise Centre 

Community Futures Okanagan - Similkomeen 

Supporting Our Youth 

Through scholarships and bursaries, we are helping to advance the educational attainment of young people in our 
community.  We are happy to provide bursaries for the following: 

 Penticton Secondary Schools – 2 - $500 
 Okanagan College Foundations – 2 - $750 

 

Events & Webinars 

In mid-March, with little warning, all in-person events were shut down by the Provinces “stay at home” order.  The 

Chamber team quickly shifted their focus to provide valued networking and education opportunities in a virtual environ- 

ment to the members and business community. This included: 

 Running over 45 events and programs that have reached more than 1,000 participants. 

 We also recognized and celebrated our strong business and community leadership through our Annual Busi- 

ness Excellence Awards – Fire & Ice Celebration of Success presented by Total Restoration Services. 

 We have increased our social media platforms, have over 7,000 followers up from 2,000 in 2019.  Facebook 

videos have had over 15,000 views. 

Partnership Events that were cancelled due to COVID 

 Iron Man 

 Valley Wide Business Expo 
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Strengthening Status 

 

Improving Visibility in the community 

 

The Chamber sold the building it occupied on Ellis Street and on August 1, 2020 moved to 185 Lakeshore Drive.  This 

provided an opportunity to co-share a space with Tourism Penticton and build stronger relationships between the two 

associations. 

There were also a number of positive outcomes that supported the move such as: 

 Reduced operational costs 

 More visible location 
 First-hand knowledge of who is visiting Penticton and what they are looking for. 

 

 
Better Financial Management 
 

Another change that was made in 2020 was to align membership renewal dates to a common anniversary date of 

January 01.  This entailed prorating membership fees till the end of the year as they became due in 2020 so that 2021 

the common anniversary date was effective.  The advantages to do this were: 

 Improves the accuracy of budgeting since the dues revenue is typically received in the first three months 
of the year. If dues are not received as expected, then there are nine months remaining to re -evaluate 
expenses. 

 Saves staff time with handling dues billing once a year vs. twelve times throughout the year. 
 Smooths the organization’s cash flow throughout the budget year. 

 

 

Dealing with COVID 

 

As with most, during 2020 the Chamber needed to make a number of changes due to the pandemic.  The biggest 

impact was the reduction of staff, however, the overall support and connections to our members remained consistent 

and in some cases increased. Here is how we supported our members: 

 Stayed reachable and treated members with care in personal interactions, the Chamber office remained open 
the whole time. 

 Reached out through wellness phone calls to support the emotional needs of members. 

 Provided on going updates on all prevalent information as it related to the health and well -being of the 
members including any emotional, financial support offered by public entities. 

 Continued to provide connection, education and networking opportunities by shifting members to online 

channels. 
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Received 2020 – 2023 Accreditation 
 

The Accreditation Program defines standards of excellence in chamber planning and 

performance and shows chambers how they can reach and maintain these standards. 

It also helps chambers measure achievement while recognizing and encouraging 

chamber members and staff who meet high standards of operation and who contribute 

effectively to the good of their chambers and communities. 
 

The criteria and standards used in the guidelines become tools for management 

control and self -discipline—guiding the organization by helping it upgrade and 

improve its basic effectiveness. Chambers that have earned Accreditation value the 

process as a worthwhile experience. It has helped them focus attention on the many 

important factors that add to successful chamber performance. 
 

What are the benefits of becoming accredited? 

 Enhances leadership development 
 Provides a measuring stick with which to evaluate the quality of the chamber 
 Provides better direction for the chamber board and staff 

 Helps chambers develop a realistic program of work 
 Promotes upgrades in chamber bylaws, policies, and procedures 
 Develops pride in the organization 

 Helps with membership development 
 Brings prestige, respect, and recognition to the chamber 

 

Monthly Publication 

Many thanks to the Penticton Herald, the Chamber was gifted a section in the newspaper to share advocacy and educa- 

tional information. Several of the topics covered were: 

 Embracing Change, Re-Imagine and Transition 

 Keeping Penticton Strong Together 
 Okanagan We Got This 
 Business as (Un)usual 

 Working Together to Rebuild 
 Advocacy Works 

 Governance 1010 
 Diversity is a fact. Inclusion is a mindset. 

 

 
Chamber Membership 

In 2020, we welcomed 40 new Members, we look forward to growing with you in 2021! 

2022 will mark the Penticton Chamber’s 115 birthday.  Like so many birthdays during the pandemic, we won’t be 

celebrating the way we had planned to.  But we will still stay focused on supporting and advocating on behalf of our 

business community. For now, we want to simply say thank you to you, our business community. Thank you for your 

resilience, creativity and adapting your operations.  Thank you for going above and beyond to help our community, 

without knowing what the future holds for your business. 
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Benefits of Membership 
        
 
 

ADVOCACY 
 
The Penticton Chamber works directly with local elected officials and staff to raise member concerns and find 
solutions that work for business. 
 
 

 Annual Policy Forum to invite members to provide input on policy recommendations to all levels of 
government.  
 

 Dedicated Advocacy Committee meets monthly to address member concerns. 
 

 The Penticton Chamber is affiliated with the BC & Canadian Chamber, which pro- vides leverage to lob- 
by on behalf of members to all levels of government. 

 

 Mindreader™ online insight community 
 

BENEFITS 
 

 Our large network has allowed us to negotiate valuable benefits for our members that help your busi- 
ness save money. 

 

 Chamber Group Health & Dental Plan offers members comprehensive packages, competitively priced. 
 

 Supplier Discounts from leading brands offering fuel, business services, advertising, hotel & travel 
discounts, and more. 

  

COMMUNICATIONS 
 
We help you stay connected and in- crease your reach with our local bus ness community. 
 
 

 E-Communications & Social Media channels 
 

 Networking & Professional Development Events 
 

 Business Excellence Awards 
 

 Chamber Committees 
 

 Marketing Opportunities 
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2021-2023 Strategic Plan 
 

1. Advocacy 
Summary of Objective: To formalize the process and structure how we stay on top of 

current activities of importance to the members and communicate to the members the 

action and position of the Chamber. 

 Increase representation with community stake holders and participation with local, 

Provincial and Federal entities. 

 Communicate to the members on a regular basis the actions of the Advocacy 
Committee. 

 
 

2. Connection and Communications 

Summary of objectives: To become more relevant to our members as a rounded resource. 

 Improve membership reach through improved technology, internal systems and 

ongoing communications. 

 Increase education opportunities through partnership with other groups. 

 Establish a member mentorship program. 
 

3. Retain and Grow Membership. 

Summary of objective: To continue to grow the membership and offer positive 

reinforcement for membership retention. 

 Retain members through programs, personal contact and benefit options. 
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2020 Event Photos 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


